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https://besteaterys.com/category/meccas/

Domaln Rating Backlinks Linking websibes
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37 446K 1.6K

Domain Rating Backlinks Linking wetritas
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Top WA backlinks
VWant to See more than & Sneak peek 3 ypour competitonrs data?
Sign up for Ahrefs and dive deaper into the data

Wang 1o ee mone han 8 snesk pesk At your competiters data?
Sign up for Ahreds and dive deeper into the data

133 gaadl) ac g ad 5a 203 gaaal) CHlglS g acllag & ga

https://sedany.com X
’ Domain Rating Backlinks Linking websites
39 95% dofollow 55% dofollow
Top 100 backlinks
Want to see more than a sneak peek at your competitor's data? See pricing
Sign up for Ahrefs and dive deeper into the data.
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Audience
SAJAN RESTAURANT

Your audience has 3 contacts. 3 of these are subscribers.

Overview Manage contacts v Add contacts v Subscriber preferences Settings v Q

Toggle Columns v Export Segment

Save Segment Send Campaign ¥

2 contacts match your conditions

Email Address lags Email Marketing Source Contact Rating Date Added Last Changed T
sajan.res.ad@gmail.com ; company customer Subscribed List Import from Copy/Pasted File 1/25/24 12:05AM 1/25/24 12:05AM
aioshma.22@gmail.com ; company customer Subscribed List Import from Copy/Pasted File 1/25/24 12:05AM 1/25/24 12:05AM

q »
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From:
Abdullalh

piece.of.happiness2020@gmail.com
SAJAN

Subject:
Olabia (o alatall o iladd pa i€ 58 Silaaly 555

‘J.MJ'I Silaalia g Cilelaial 3 jiaa ﬁl—_.u.'d Preview Text:
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WESTERM IN THE RACE AGAINST TIME,
@:’ SASE M STUDENT CLUB EVERY SECOMD COUNTS [N SAVING LIVES.
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Campaign name
o= ol 82l jalea
ID: 120205773684380221

Special Ad Categories

No categories declared

Buying type

Auction

Objective
Awareness

Campaign spend limit
500.00..=.
0.00._~. of 500.00._~. ; Limit Spent

Campaign budget
Daily Budget 60.00.~.

Campaign bid strategy

Highest volume

Delivery type
Standard

Ad sets
Please add: Ad sets

Goal

What results would you like from this ad?

7

S

Automatic

Let Facebook select the most relevant goal based on your settings.

Get more calls @

Show your ad to people who are likely to call your business.

Good for: @

Get more website visitors €
Show your ad to people who are likely to click on a URL in it.

Good for:

Get more messages

Show your ad to people who are more likely to send you a message.

Good for: @

Get more Page likes @

Create a promotion to help more people find and like your Page.

Good for:

Promote your business locally
Connect with people who are located near your business.

Goaod for:

Get more leads €

Use a form to collect contact information from potential customers.

Good for: @

. Advertising campaign via Instgram
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© Placements Learn more

Advantage+ placements (recommended) 4

Use Advantage+ placements to maximize your budget and help show your ads to more people.
Facebook's delivery system will allocate your ad set's budget across multiple placements based on
where they're likely to perform best.

@® Manual placements
Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

Devices
aloo]l Ololacl
Platforms

Facebook v | Instagram oo oo R

Audience network Messenger P ] _]_] ] o .
Asset customization @ d l_.).J (11 50) = P g_.). 2 O d (.i.l._.) U.l.ﬂ.] ]

8 / 18 placements that support asset customization

Select all
Placements efeiisandiduration B Estimated daily results
ey Bl P -

— Feeds A4 ¢ Similar Posts — 1 — Accounts Center accounts reached @ 6K - 17.3K
Get high visibility for your business jaspersmarket & Feb 4, 2024 ©; 2:56 PM Link Clicks @ 47 - 140
with ads in feeds Secenored

Run this ad continuously @ O Payment summary
Facebook Feed Your ad will run for 20 days.
Choose when this ad will end
Facehook proﬂle feed @ Total budget (SAR} . u.y 1,000.00
.a day x 20 days 50.00. .
< e ® B Estimated VAT SAR) . ju., 150.00
v Instagram feed T Feb 24, 2024 imate (SAR) w5 150:
Total amount (SAR) . u.y 1,150.00

v Instagram prOﬁIe feed Your ad will be published on Feb 4, 2024 at 2:56 PM and run for 20 days ending on Feb 24, 2024.

We use data about you and your ad account to assess eligibility for and to provide

Facebook Marketplace Daily budget @ you with more ads billing and spending options. Learn more

Actual amount spend daily may vary. @

Facebook video feeds

O C] ? m Country, currency
Facebook right column . SA SAR Change
jaspersmarket Check cul our best quakty.
Estimated 6K - 17.3K Accounts Center accounts reached per day
- 50.00 7
5.00. 4u., 800.00. .
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Edit audience X

Saudi Arabia a
do)Sall dSo..aubguid]l > +4mi X —
©® Audience updates to review X
Your audience location has been changed from Saudi Arabia to dSwe..ais8 gl (=

dajSiall.

Undo changes

\
Q@ Drop pin i

4 mi —
g N The—T

Detailed targeting @

' Audience definition
Your audience is defined.

e
Specific Broad

Cancel Save audience

Estimated audience size: 223.8K - 263.3K @

Advertising campaign via Instgram
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Minimum age
25

Age suggestion
25-50

Gender
All

Detailed targeting included
People Who Match

Interests: Event management, Business (business &
finance)

Work employers: Public relations, Owner/Manager/CEQO
Work positions: Event Planner, Meeting Planner
Industries: Management, Business Decision Makers

Behaviors: Small business owners, Business page
admins

Audience definition
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 288,400 - 339,200 @

Your criteria is currently set to allow Advantage detailed

targeting. @

‘\r} Estimates may vary significantly over time based on
your targeting selections and available data.

Advertising campaign via Instgram
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JUc Ul
Jooll Owwlio il

& ' Feeds, Search results o
UE:‘“ 5 Placements (5 customized) Instagram

@ Feed

Add music
On supported placements, we'll sync your ad with music at no cost "lmtugnam
to you. For all other placements, no music will be added. Select _
) sajan_res ves
music Sponsored

Primary text (1 of 5) ©@ ® Not optimized

. . ' . 3 " LR [ —
Jala t‘:.l.ﬂ.h.h H.J.‘ﬁ | PR - .ﬂﬁ)...u i RENE d.l__.ﬂ

ﬁ——a

(® Add text option v

Jlacil glhd Ouwlio

v Add a destination

If you add a destination, you can send people immediately after they
tap or click your ad to a website or a fullscreen experience. If you
don't, they'll be sent to your Facebook Page or Instagram account.

Search results

e e m e

Headline @ 10f5

b dsde cdslaay 3 ) b
Contact us

>
(® Add headline option v QY N
slalie ge alelall aids cilens e o€ 0 laale w50 sajan res
Link description @
Call to action @

Contact us v
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& Audience controls ©

Set criteria for where ads for this campaign can be delivered. Learn more

* Locations

Reach people living in or recently in this location.

il aaledl degoan)l
° eSS, sdeldl o Place +6mi w U-a) O.LOIJS)J.” A ind)

N (1] ... c (1] (1] o0 oo )
@ Include v (Q Search locations Browse jec ulbhl) pgyil jiSl aawgio aahio
- .-.-.-. : III_ —F'.- -?I.IH'-HI '-H\-\..\..\-\‘\'\. d (1) @l o ' o0 o )

Fa
Al &

MUZDALIFAH H

S ARAFAT |

y‘::?-ﬂ s

@ Droppin

Add locations in bulk

Show more oplions =
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vilnimum age
18

Age suggestion
18-65+

J9en2ll Olanigo
Gender mw|

All

Detailed targeting included

People Who Match Jond) (P (pLULYI pd G029 nll G4l

Interests: Watch (TV channel), Family (social concept), Jjin)] . 1 006
Friendship (relationships), Kids (children & parenting), d . Jgb I

Student (education), Online games (video games) .
Industries: Food and Restaurants # Edit
Targeting expansion

Yes

Advertising campaign via Instgram




@ Ad name

New Awareness Ad Create template

@ Identity

* Facebook Page @

£ Sajan -

Instagram account @

& sajan_res v
@ Ad setup

Create ad v
Format

Choose how you'd like to structure your ad.
@ Single image or video
One image or video, or a slideshow with multiple images

Carousel
2 or more scrollable images or videos

Collection
Group of items that opens into a fullscreen mobile experience

© Instant Experience option has moved b4

Now you can add an Instant Experience for your ad in
the new destination section below.

Ad preview Destination preview . Preview on
5 placements Share =
Instagram
Feed
Instagram
sajan_res
a Sponsored T

Search results

Shop now p

Qv N

ST Lgrsey glabes cilial 2t le 581 LiZas safan_res

The style, formatting, media resolution and layout of your ad's media, call to action or text may
[ i - i [ AT i . - F -

Advertising campaign via Instgram
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Ad preview Destination preview

. Preview on
5 placements «” Advanced preview Share »
@ Instagram Feeds
Feed

Instagram =4

v AR - ='_'I.| -
sajan_res
LE R

b s
[ ]
al:.-tndﬁz-ﬂm . d.l.l.C.!."

(Bxdgaiull -40)S0ll 85.0) Q
%615 pn>S

—_— =

b = - o
wilulizll #
paball S

Qv W

glabe o 4 Tole o sajan_res

See variations
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Advertising objective
Reach @ Tips

+
Awareness
Show your ad to the maximum number of people.

© Reach > ‘

Consideration

Campaign type
Traffic

© Auction reach

Video views Ads with the most efficient reach.

Community interaction

Conversion
App promotion >
Lead generation >
Website conversions >
Product sales >

e J Advertising campaign via tiktok




Gender

All Male Female

Age

N N N
All 13-17 18-24 25-34 —‘ 35-44 45-54 55+

Languages

Englishx  Arabic x v

Spending power

All High spending power

» Audience
Include
search ol | Ices v
Exclude
Search slect au Ice s

v Interests & Behaviors

Define your users by selecting creator, video, and hashtag interactions and interests. Learn more

Selected

4 interests

Gamesx  Foodx  Restaurantsx  Breakfast x

e J Advertising campaign via tiktok




Text

olalo V] o legs 13]

Preview

Smart Text

i“il.} E;: E}Hﬂﬂ LLiIJ Elgaﬂ §
Call to action

SRJAN

Dynamic
© Standard Fga.'" vuog Jaay
Learn more

Interactive add-ons (Cption

+ Create + From library

+ Destination

Website TikTok Instant Page
URL Custom page
URL
https://sajan-makkah.odoo.com/ (2 Preview

e J Advertising campaign via tiktok
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Lglhae Jiin *

© iaial Lijles
L ) dakind) dadea

https: /fwww.linkedin.com finfayshah-mohammad-9b09062ab

& =

Sajan Restaurant

* flinkedin.com/showcase

SAJAN {
Sajan Restaurant

sajan-restaurant I

daduall pladl URL (fsic g asjall dd
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@ @ ®

Settings Sources Campaigns

Define the rules of the conversion
Learn about Insight Tag conversions at the Help Center. Learn more

Name

read massege 88

Define the key conversion behavior you want to track

‘ Contact b 4

Set the value of the conversion

SAR

Select the timeframe for when the conversion can be counted. Learn more

Clicks Views

7 days g ‘

30days ¥ |

Select the attribution model to specify how each ad interaction is credited
The attribution model determines how each ad interaction is credited for a conversion across multiple
campaigns. Learn more.

‘ Last Touch - Each campaign ¥ ‘

Advertising campaign via linkedin




W vYourLampaign Group Is scneauled 1o run rom 1/£1/ 2044 10 £/£U72U24

Budget

Set a daily budget v ‘
Daily Budget

SAR 50.00 Actual amount spent daily may vary @
Schedule

O Run campaign continuously

o Set a start and end date

Start date End date
1/21/2024 ‘ = ‘ 2/1/2024
mm/dd/yyyy mm/dd/yyyy

Your campaign will run for 12 days starting from January 21, 2024. Your campaign will spend up to SAR 600.00 total.
ﬂ Your campaign group is scheduled to run from 1/21/2024 to 2/20/2024.

Bidding

Optimization goal @

Click-to-Message Opens Change

Bidding strategy @

O Maximum delivery - Get the most results possible with your full budget

o Cost cap - Get as many results as possible while staying under your desired maximum cost per result

SAR5.72 cost cap per click-to-message open (2]

We recommend a cost cap of at least SAR 5.72. Similar advertisers are spending between SAR 3.74 - SAR 11.04 per click-to-message open
Using the recommended bid helps you effectively spend your campaign budget.

O Manual bidding - Control your bids in the auction

Advertising campaign via linkedin




Ad format

Select an ad format that will perform best with your campaign objective

2

Single image

You have successfully associated your Company Page to this account.

Placements
Show your ads to the right people in the right places. We will optimize delivery of your ads across all available placements based on where we estimate

you'll get the most .

Selected placements: LinkedIn

J LinkedIn LinkedIn Audience Network @
Place ads on LinkedIn properties, like the website or mobile app Place ads on trusted 3rd party publishers where LinkedIn audiences engage

ﬂ The LinkedIn Audience Network is not currently available for the objective or ad format you selected.

Advertising campaign via linkedin




Settings Sources Campaigns

Choose the conversion tracking method

Use LinkedIn's new website actions to automatically track conversion events on your website, manually set up conversions, or use an
advanced method using a tag manager to define your conversion.

O Website actions (new) o Manual conversions setup O Tag manager
Track conversions that matter to you with Manually set up conversion events using Use a tag manager to implement Insight
one click the Insight Tag Tag and track conversions

Conversions require the Insight Tag
The Insight Tag must be installed on every page of your website for page load and the event-specific conversions to function. If the Insight

Tag is already installed in every page of your website, no need to install it again. Learn More

Insight Tag code )
Share and copy the code

Define your conversion tracking method
Gathers insights into post-click & view-through conversions of your LinkedIn ads.

Preferred methods with Insight Tag

o Page load O Event-specific

Conversion are counted when members visit pages on your Conversions are counted when members take an action on
website. your website.
Enter your URL Share and copy the code

O Or use the image pixel which is less accurate than the Insight Tag

Advertising campaign via linkedin




Audience  Saved Audiences ¥ @ Audiences ¥ 0

Audience: Event Planners

Where is your target audience?

Locations ‘ Permanent location ~ ‘9 Remove all attributes Close

Mecca, Makkah, Saudi Arabia 0

Q Search

b

Start searching for Locations above. For example, you can search for:

United States United Kingdom Canada Germany Netherlands Australia

Exclude people in other locations

Your audience has their Profile Language set to| Arabic v

Your audience size will vary depending on the language selected here. English may be selected as the default language, even in areas where a local language is available,

to reach all users in the region.

Who is your target audience?

Include people who have ANY of the following attributes:

Advertising campaign via linkedin




oy

Permission required

Creating or modifying ads requires permissions granted by your company page admin.

Learn more

‘ Previous ‘ Save and exit ‘ ’ Next ‘

Advertising campaign via linkedin
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