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Onpage Results

10

Internal Links

2

Scripts

678

Plain Text Word Count

62.10

Flesch Kincaid Readability
Index

0.81
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6

External Links

2098554

Scripts Size

12.10

Automated Readability
Index

10.96

Smog Readability Index

97.44%

21

Number of Images

4447

Plain Text Size

14.15

Coleman Liau Readability
Index

0.76

Description to Content
Consistency

3037774

Images Size

0.08

Plain Text Rate

16.54

Dale Chall Readability Index

0.86

Title to Content Consistency
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SEO Details - 100%

These checks ensure that your page is following basic search engine optimization advice. There are many additional factors Lighthouse does not score here that may

affect your search ranking, including performance on Core Web Vitals. Learn more about Google Search Essentials.

& Page isn't blocked from indexing
Search engines are unable to include your pages in search results if they
don't have permission to crawl them. Learn more about crawler directives.

@ Document has a meta description
Meta descriptions may be included in search results to concisely summarize
page content. Learn more about the meta description.

& Links have descriptive text
Descriptive link text helps search engines understand your content. Learn
how to make links more accessible.

& robots.txt is valid
If your robots.txt file is malformed, crawlers may not be able to understand
how you want your website to be crawled or indexed. Learn more about

robots.txt.

& Document has a valid "hreflang’
hreflang links tell search engines what version of a page they should list in
search results for a given language or region. Learn more about hreflang.

(56

Q Document has a <title>" element
The title gives screen reader users an overview of the page, and search
engine users rely on it heavily to determine If a page Is relevant to their
search. Learn more about document titles.

€ Page has successful HTTP status code
Pages with unsuccessful HTTP status codes may not be indexed properly.
Learn more about HTTP status codes.

@ Links are crawlable
Search engines may use href attributes on links to crawl websites. Ensure
that the href attribute of anchor elements links to an appropriate destination,
so more pages of the site can be discoverad. Learn how to make links

crawlable

& Image elements have '[alt]" attributes
Informative elements should aim for shart, descriptive alternate text.
Decorative elements can be ignored with an empty alt attribute. Learn more

about the alt attribute.

& Document has a valid “rel=canonical’
Canonical links suggest which URL to show in search results. Learn more

about canonical links.

Best Practices Details - 100%

© Uses HTTPS
All sites should be protected with HTTPS, even ones that don't handle
sensitive data. This includes aveoiding mixed content, where some resources
are loaded over HTTP despite the initial request being served over HTTPS.
HTTPS prevents intruders from tampering with or passively listening in on the
communications between your app and your users, and is a prerequisite for
HTTP/2 and many new web platform APls. Learn more about HTTPS.

& Avoids requesting the geolocation permission on page load

Users are mistrustful of or confused by sites that request their location
without context. Consider tying the request to a user action instead. Learn

more about the geolocation permission.

& Ensure CSP is effective against XSS attacks
A strong Content Security Policy (CSP) significantly reduces the risk of cross-
site scripting (XSS) attacks, Learn how to use a CSP to prevent XSS

& Displays images with correct aspect ratio
Image display dimensions should match natural aspect ratio. Learn more
about image aspect ratio.

Has a '<meta name="viewport">" tag with ‘'width’ or initial-

scale’
A<meta name="viewport"= notonly optimizes your app for mobile screen
sizes, but also prevents a 300 millisecond delay to user input. Learn more

2025 plo] Digimark J (odpl Gyguill dbs

YyugHsJll adgall gLoga dgé yults

UlSpa0 (o gégoll clal Juuinig Juail SEOmator gégo Croaail

Redirects HTTP traffic to HTTPS

Make sure that you redirect all HTTP traffic to HTTPS in order to enable secure
web features for all your users. Learn more.

& Avoids requesting the notification permission on page load
Users are mistrustful of or confused by sites that request to send notifications
without context. Consider tying the request to user gestures instead. Learn
more about responsibly getting permission for notifications.

& Allows users to paste into input fields
Preventing input pasting is a bad practice for the UX, and weakens security by
blocking password managers.Learn more about user-friendly input fields.

& Serves images with appropriate resolution
Image natural dimensions should be proportional to the display size and the

pixel ratio to maximize image clarity. Learn how to provide responsive images.

Document uses legible font sizes
Font sizes less than 12px are too small to be legible and require mobile visitors to
“pinch to zoom" in order to read. Strive to have >60% of page text 212px. Learn

more about legible font sizes.

Performance Details - 90%

& First Contentful Paint-0.9s

First Contentful Paint marks the time at which the first text or image is painted.
Learn more about the First Contentful Paint metric.

& Total Blocking Time - 30 ms
Sum of all time periods between FCP and Time to Interactive, when task
length exceeded 50ms, expressed in milliseconds. Learn more about the Total

Blocking Time metric,

& Speed Index - 265
Speed Index shows how quickly the contents of a page are visibly populated.

Learn more about the Speed Index metric.

& Max Potential First Input Delay - 120 ms
The maximum potential First Input Delay that your users could experience is
the duration of the longest task. Learn more about the Maximum Potential

First Input Delay metric.

Eliminate render-blocking resources - Potential savings of

570 ms

Resources are blocking the first paint of your page. Consider delivering
critical JS/CSS inline and deferring all non-critical JS/styles. Learn how to
eliminate render-blocking resources.

VR Ay L S P

.(SEOQ) 1l

& Largest Contentful Paint- 13 s
Largest Contentful Paint marks the time at which the largest text or image is
painted. Learn more about the Largest Contentful Paint metric

€ Cumulative Layout Shift - 0.003
Cumulative Layout Shift measures the movement of visible elements within
the viewport. Learn more about the Cumulative Layout Shift metric.

& Time to Interactive-26s
Time to Interactive is the amount of time it takes for the page to become fully
interactive. Learn more about the Time to Interactive metric.

First Meaningful Paint
First Meaningful Paint measures when the primary content of a page is visible.
Learn more about the First Meaningful Paint metric.

& Properly size images - Potential savings of 1,520 KiB
Serve images that are appropriately-sized to save cellular data and improve
load time. Learn how to size images.
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Campaigns v Creatives ¥  Tools v 8 Campaigns v  Creatives ¥  Tools v Help? v gk v

Reach 2 Edit New Customers + New variable i@ Delete ad
Maximize your ad’s reach T —
HJul v ul >
details ; ; . . .
fFanpaighiname (optonab Ad group details Audience estimate
Awareness 1Jul
'
3 letails Ad group name (optional) 151M-16.6M ©
Funding source New Customers Based on your targeting selections, this is
- S N the estimated size of your audience over 30
2 Visa ending in 1638 di
ys.
Remaining budget: $0.00 | Runs: January 9, 2025 - Present
A/Btest © + New variable @ Copy ad group
launch campaign (:} on launch campaign Budget & Schedule
A/Bteststart © A/Btestend ®
Daily ad group budget © Total spend (optional) ®
7/1/25 12:00am GMT+3 7/22/25 12:00am GMT+3
UshD 60.00 usb  1,330.00
Campaign budget optimization ® A48 test start AlBtistond
Off Jul1, 2025, 12:00 AM GMT+3 Jul 22, 2025, 12:00 AM GMT+3
v Advanced
Campaign spend cap (optional) ®
Deliver
Usb 1,300.00 y
Goal ®
Exit  Savedraft Next Back Exit = Savedraft Next
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Campaigns v Creatives v Campaigns v Creatives v Tools ~ Help? v [
New Customers + Newvariable @ Delete ad New Customers + New variable @ Delete ad
i1l > 1Jul >
Delivery ) . FRARY & . .
Audience estimate , : Audience estimate
mpression
v Goal ® v
oa
Frequency cap ®@
i : 15.1M-16.6M © i 151M-16.6M ©
details Reach with engagement v detalls (O Automatically optimize ad frequency (recommended) ®
) _ _ : Based on your targeting selections, this is i ® Based on your targeting selections, this is
. Get your ad to reach the people who are likely to repost, like and reply to it. the estimated size of your audience over 30 R @ Setacustom cap the estimated size of your audience over 30
days. days.
Bid strategy ® 1 impressions per 7 days v
\ + New variable Copy ad group + New variable Copy ad group
i launch campaign S launch campaign )
Autobid (recommended) Pacing
Automatically maximize your results at the lowest price. @® Standard (recommended) ®
() Accelerated ©
App conversions (optional) ®
° Your app needs to be connected to a mobile measurement partner to measure conversions.
Target cost i
Set a target cost to maintain an average cost per 1K impressions.
usb | 619 average cost per 1K impressions .
v Measurement options
Bid suggestion: $8.00 - $12.00
Audience measurement tag (optional)
There are no partners to select.
Pay by © . . . )
Google Campaign Manager impression tag (optional) ®
Impression
httns://ad doubleclick net/ddm/trackimn
Back Exit Save draft Next Back Exit Save draft @
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Tools v
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+ O

New Customers
s 1Jul >

Account brand safety controls

Placements

. X placements
) details The more ad placements you select, the greater your potential reach.

Home timelines ®
? Profiles ®
Search results ®
Replies ®

d launch campaign
Demographics

Gender

Women Men

Age
O All
® Age range

25 v | - | 49 v

Language (optional) ®

Back
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+ Newvariable @ Delete ad

Audience estimate

10.IM-11.2M ©

Based on your targeting selections, this is
the estimated size of your audience over 30
days.

+ New variable Copy ad group

Exit = Savedraft @

New
i 1Jul >
N
details
>

| launch campaign

Back

Customers
Language (optional) ©®
Search

Include

dy=ll (ar) X Qjul>ddl (en) X

Specific locations Radius around a location New

Location (optional) ®
asLowll
Include

Gogmull dusell dSlaall — alJl X

Devices

Operating system ©®
i0S

All
Android

All

&, Bulk upload

+ Newvariable [ Delete ad

Audience estimate

9.4M-10.3M @

Based on your targeting selections, this is
the estimated size of your audience over 30
days.

+ New variable Copy ad group

Exit Save draft Next
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+ ©

New Customers
1Jul >
Targeting features
X may optimize your campaign to serve the best and most relevant ads to X Premium users, even if they may not
match the targeting features chosen below. Learn more
v
details Keywords (optional) ® & Bulk upload
5 Include Bugas dbas

Include 0
Olnuall guwsd X ol G50 puand X ol Gaguadll X Ay oy dygh paouad X

| launch campaign dylull doMell el X Bgui dbhs X

Follower look-alikes (optional) ® () Recommendations I Bulkupload

MAZ NEXA | LuSs jlo X

Include ® x

= NEXA @DigitaiNexa % ) Smart Touch @SmartTouchAds X

wevn MAZ NEXA | busss § € @MAZNEX! %

Interests (optional) ®
Search Q
Include b'e

Jloedl soby — Jlac¥l X spall Jlacll — Jlac¥l X Bowdll — Jlacll X

Back
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+ New variable @ Delete ad

Audience estimate

3.0M-3.3M o

Based on your targeting selections, this is
the estimated size of your audience over 30
days.

+ New variable (& Copy ad group

Exit Save draft @
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Preview Timeline v
Ad details 2. Use existing ad
>
Ad name (optional)
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Awareness 1 Jul
s1Jul W @digimarksa_
Product category 8y dxdizgand Sl piwl G2 ¢w _d-b ‘8"
Not supported for scheduled or draft campaigns. B8 Sasd
8xSiss dsad) Joloy claca) Lin DigiMark @
Business & Industrial > Advertising & Marketing v 1dwdliall dodio I cloaiy clllacl gai j5ei
launch campaign Destination :Dsiﬁmgﬁmﬁa{?g ol
None v DigiMark# Jloc3|_jushi# (o) daouwitt

@ @ @digimarksa_

A Ty0 Gaxd 8,Sine Audygud il jiul (e g Jo
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o3l Zloull g elils) fugl:
[www.DigiMarksa.com]
#db:..:i“__)._lgl’.ﬁ# od)_Gagwd #DigiMark

L . Bl Promoted

@ Only people you mention ®

You can't save drafts or schedule posts when limiting replies.

Back Exit Save draft Next
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