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Interduction

Glide`s visual identity is not just a design; it embodies our 
vision of simplicity and smoothness in car rentals. From 

trust we provide, making Glide an exceptional experience 
that aligns with our customers› expectations.
With Glide, don’t worry about the details—just choose your 
destination and leave the rest to us!
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Glide
G

The "Glide" logo perfectly embodies the brand's essence by 
combining the letter "G", representing smoothness, with the 
location pin icon

innovation, with its integrated form conveying a seamless 
and reliable rental experience. The clean lines and balanced 
geometry add a touch of professionalism and modernity.

The logo

G+
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Logo variations

The logo can be used in a vertical or horizontal layout, or 
as an icon-only (symbol), depending on the constraints 

adapt seamlessly across various mediums and materials 
while maintaining the brand›s visual identity.

Horizantal logoVertical logo

Symbolically logo
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The safe space around the logo is essential to ensure its 
clarity and distinction, preventing interference with other 
elements and maintaining its visual appeal across all 
applications.

clear space
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The logo must not be altered in any way, such as changing 
its proportions, colors, or adding effects, to ensure its clarity 
and visual identity are preserved.

Incorrect uses of the logo



10

The colors02



11

Dark Blue:

services we offer.
Light Blue
creativity and highlights the ease of the service.
Light Green: A smooth and comfortable experience; this 
color in the brand identity emphasizes that renting is a 
hassle-free process, providing customers with comfort and 

The colors
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The fonts

Tajawal Bai Jamjuree 

LightLight

MediumMedium

BoldBold

A B C D E F G H I K L M N O P Q R S T V X Y Z 
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I K L M N O P Q R S T V X Y Z 
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I K L M N O P Q R S T V X Y 
Z 
1 2 3 4 5 6 7 8 9 0
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The pattern

Glide

smoothness and consistency, emphasizing trust and 
accessibility, and reinforcing the brand›s identity in providing 
a comfortable and professional mobility experience.
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The pattern
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Identity application05
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Thank you
      Click here


