
PUNK IS NOT DEAD



Introduction

this guide provides the complete visiual and ethical identity of the 
midjune brand to guide the user on the correct ways of making brand 
related content, as it will provide all the needed information and ma-
terials, and how to use them correctly and remain true true to the 
brands i dentity.
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WHO ARE WE ?
people who plays their part in society, thats who we are
as in midjune we use our skills to create fashion that will change 
the game of fashion worldwide, and it doesnt end there, we have a 
rule that 5% of all profits goes to charity on a continous manner 
and we always partake and create philanthropic events from cleaning 
the seas and streets, to rebuilding houses and feeding those in need.

at midjune we believe that a business that creates money can change 
the world as long as “corpos” dont ruin it, and thats why we will 
always be anti corpo standards and ethics, we are the people, and 
for the people.



MESSAGE GOALS

VISION

we believe in a future where business are not exclusively made by the money hungry, and a future where fashion 
truly represents our identity, where we can identitfy with unity with an idea that goes beyond just good looks
the symbol of midjune resembles unity and humanity regardless of all the differences, something one can wear to 

let the world know that they are willing to do what it takes to make the world a better place.

midjune stands for unity and chang-
ing the world to the better, to 

bring back the human in humanity in 
fashionable manner, we want people 
not to only wear our clothes be-
cause of its good looks but hope-
fully one day they wear it because 
they stand with the message we

represent.

Our goal is to make a world-
wide standing symbol, worn by the 

young and the old, the conservative 
and the liberal, the muslim and the 
christian, because regardless of all 
those differences they stand united 
under our message which is humanity 
regardless of the who and the what.

WE ALL STAND UNITED AS ONE

WE ALL FIGHT FOR HUMANITY

WE ALL STAND IN UNITY

WE ALL HELP EACHOTHER

WE ALL WANT SUCESS

WE ALL WANT TO THRIVE

WE ALL DESIRE A BETTER TOMORROW

SO WE WILL ALL MAKE IT COME TO FRUITION !!!



PRODUCTS

T-SHIRTS

Accessories

PANTS HOODies

JEANS

LEather

JACKETS

HATS

Tees - LONG SLEEVE - TANK TOPS

bomber - varsity - biker - coatJackets - pants - shirts

chinos - joggers pullover - zip up

wallets - bags - jackets - pants beanie - baseball - dad - trucker

necklaces - rings - bracelets
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PUNK IS NOT DEAD

MEANING

LOGO

TYPO

slogan

Our logo had 3 goals 
to it
1- meaning
2- simple
3- good looking !
the meaning is simple
the X resembles you, 
me, and pretty much 
everyone, in math X is 
whatever the person 
who made the equation 
wanted it to be, we are 
X.
in the typo part, we 
focused on a sharp 
typography that had 
the X well resembelled.
the slogan speaks for 
itself, PUNK is not dead.



LIMITATIONS

as seen in the examples, there is a space 
between the logo and anything that comes 
near it, the space is determined by size and 
ration, and its provided to ensure there 
are no confusions to the recievers, how-
ever sense the brand is punk, if needed for 
design purposes and not in a formal for-
mat, this space could be compromised as 
punk art heavily relies on being chaotic 
and all over the place.



COLOR PALETTE &
PHILOSOPHY

white

Black

PINK
r:237 g:30 b:121

r:0 g:0 b:0

r:237 G:237 b:237

our color palette represents a set of 
punk color that have been used through-
out the years, though many colors have 
been added we rely on the main colors 
that was the heart of the punk movement 
when it first came to life, as its the peri-
od we try to bring back into our modern 
times rather than the new punk movements 
that are aimless and mindless.



COLOR USAGE

as you can see in the given examples, 
these are the colors we use depending on 
the situation, white when the background is 
dark, black when its light, and pink is 
exclusive to when the background cant 
take neither white or black.



wrong USAGE
these are examples of wrong color usage
on a light background white is prohibited
on a dark background black is prohibited
on a colorful background pink is prohibited
photographs could be used as background 
but exclusively to chromatic photographs 
colored photographs are prohibited.
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FONTS

san marino mistFit boardside



Symbols

error. error. error. 

error. error. error. 

error. erorr. error. 

system failure

Be Loving 

be Kind
PUNK
is not 
DEAD LOOK GOOD

BUILD THE 
FUTURE

Loud LIKE 
Lightning
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MOCKUPS



packaging
DIE-cut mockup



typography
- typo 1

- typo 2



typo 1



typo 2



thank you for tuning in...


